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QA+ With Tasneem Raja, Interactive Editor

Mother Jones was recently 
awarded an Online News 
Association (ona) award 
for explanatory reporting 
for our interactive coverage 
of mass shootings and gun 
violence. In the last year, 
our interactive reporting 
was named a finalist for two 
Data Journalism Awards and 
nominated for a National 
Magazine Award. Leading the 
way is our interactive editor, 
Tasneem Raja, who oversees 
our multimedia storytelling. 

How do you transform extremely complex and muddled data into 
engaging, instructive, and visually appealing interactive stories?
After the terrible mass shooting in a theater in Colorado happened in 
2012, we wanted a way to cut through the noise and the hype and inject 
some solid fact-based, data-driven analysis into the conversation. So we 
started looking for a national database about the history of these events 
in our country, and realized there wasn’t one. My team, working with 
senior editor Mark Follman, created a simple spreadsheet that was easily 
shareable with the public—which was important, because we knew trans-
parency was key to this whole endeavor. Then, while Mark directed a 
team of research fellows to comb through old local news reports and 
call police departments for details on past shootings, my team scraped 
bits and pieces of this data from incomplete sources around the web 
and handed them over to Mark and company for verification. Once 
we had a solid set of events, we started visualizing the numbers with 
simple charts and maps. I call that “interviewing the database.” Has the 
frequency of these shootings been going up over time? Were more guns 
obtained legally or illegally? What’s the role of mental illness? Mark 
and the research team start reporting the story behind the numbers, and 
we fire up our advanced online mapping and charting tools to produce 
smooth, easy-to-grasp, powerful visualizations to go hand-in-hand with 
the reporting on our website.

Storytelling by Any Means Necessary 

http://www.motherjones.com/politics/2012/12/mass-shootings-mother-jones-full-data
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What are some of the most 
successful interactives your 
team has built? 
Some of our most successful 
projects have been the simplest. 
For instance, we’ve build several 
interactive calculators to embed in 
complicated, wonky stories with 
lots of numbers, so that readers 
can have a more personal connec-
tion to the story. When fast-food 
workers went on strike across the 
country, we developed a simple 
calculator that lets you punch in 
some personal details—family size, 
where you live, biggest expenses—
and shows how the picture would 
change if you had to live on 
minimum wage (below). We used 
a similar approach during the 
reproductive-rights debate in the 
last election. A personal calculator 
embedded in the story asks for 
your age and preferred method of 
birth control, and calculates how 
much you’d spend on it under 
various plans.

We’re a “magazine,” but now 
that means so much more than 
print, and we’re being recog-
nized for as much with awards 
and accolades. Can you talk 
about where MoJo is situated in 
this innovative space?
It says a lot that we’re constantly 
asked to speak and present at 
conferences and workshops on 
data. A big reason for that is our 
focus on open-source technol-
ogy, which is a fancy way of 
saying you never build anything 
you can’t reuse, and if you make 
something good, you share 
your code publicly so everyone 
else can use it, too. We code 
up storytelling templates that 
our reporters and editors can 
quickly use and reuse every time 
they want to make a quiz or a 
chart or a calculator. And we’ve 
put all those tools online on a 
huge website for publicly shar-
ing your code. It’s such a thrill 
when other shops use something 

we’ve built. The Texas Tribune 
especially likes our Choose 
Your Own Adventure tool, 
and they’ve made some great 
improvements to it that we’ve 
folded into our own code. One 
of my colleagues at the New 
York Times joked that we look 
way bigger than we are thanks to 
these pre-baked tools. Does that 
make us the Wizard of Oz of in-
teractive journalism? I’ll take it.

What do you see as the future 
of data journalism, and why is 
it important for Mother Jones 
to continue to be a leader in 
this space?
I want to build immersive, in-
teractive experiences at Mother 
Jones that take you deep into the 
messy, complicated, shadowy 
world of an investigative report 
and make you want to stay 

there, keep reading, keep watch-
ing, keep learning more, keep 
talking about it.

You’ve become a leader your-
self in the tech journalism 
world. What is that like?
As a woman of color in an 
industry that’s dominated by 
white men and going through 
major growing pains because of 
it, I’m a big believer in climbing 
the ladder and pulling others up 
with you. Simply weathering the 
storms and holding your ground 
in the face of all the rampant 
sexist nonsense in this indus-
try makes it easier for the next 
woman or person of color to see 
themselves in a leadership role. 

Tasneem Raja (left) and Dave Gilson (right) 
present at 2013 Techraking conference 
hosted by the Center for Investigative 
Reporting and Google. 

pay it forward: 

The Mary 
Harris Jones 
Legacy Society
The Mary Harris Jones 
Legacy Society is a group 
of committed supporters 
who share a simple vision: 
to ensure that Mother 
Jones brings smart, fearless 
journalism to the world 
well into the future. 
Members make provisions 
for Mother Jones through 
their wills or retirement 
accounts, gifts of securities, 
or other planned-giving 
methods.  Help ensure 
a strong Mother Jones 
for future generations 
of muckrakers and truth 
seekers by establishing 
a legacy that makes a 
difference. 

To discuss the possibilities 
or for more information 
about planned giving, 
please contact Laurin Asdal, 
director of development, at 
(415) 321-1730 or  
lasdal@motherjones.com. 

Follow Tasneem on Twitter @TasneemRaja and ask 
her any questions at traja@motherjones.com.

http://www.motherjones.com/politics/2013/08/calculator-fast-food-worker-income-wages-comparison
http://www.motherjones.com/politics/2013/08/calculator-fast-food-worker-income-wages-comparison
http://www.motherjones.com/politics/2012/02/calculator-birth-control-expensive-really-cost
https://twitter.com/tasneemraja
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Amy Auerbach 
(Business/Circulation 
Assistant, New York)
Before	MoJo: Manager of 
Sales and Operations at  
Cargo Film and Releasing

Mariah	Blake  
(Reporter, DC Bureau)
Before MoJo: Freelanced for 
The Atlantic, The New 
Republic, The Nation, Salon, 
CJR; editor at Washington 
Monthly

Patrick	Caldwell  
(Reporter, DC Bureau)
Before MoJo: Writing fellow 
at the American Prospect

Ben	Dreyfuss (Engagement 
Editor, New York)
Before	MoJo:	Worked in 
tech journalism 

Brianna	Gerard 
(Receptionist, San 
Francisco)
Before	MoJo:	Admin at 
Intelligent Office

Chris	Mooney 
(Climate Desk 
Correspondent; Climate  
Desk Live and Inquiring 
Minds Host, DC Bureau)
Before	MoJo: Award-
winning author of four 
books on climate science

Molly	Redden  
(Reporter, DC Bureau)
Before	MoJo: Staff writer at 
The New Republic

Jeremy	Schulman		
(Sr. Project Manager 
Climate Desk,  DC Bureau)
Before	MoJo: Editor-in-
chief, the American 
Independent

Ivylise	Simones	 
(Creative Director, San 
Francisco)
Before	MoJo: Art director, 
the Village Voice; design 
director, the New York 
Observer;  associate art 
director, Miami New Times 

Lauren	Williams  
(Story Editor, DC Bureau)
Before	MoJo: Deputy editor, 
The Root

Way to Grow, MoJo!
Over the past seven years, Mother Jones’ staff has more than doubled to 80 people—35 in editorial, 
37 noneditorial staff, and 8 fellows. Mother Jones has become a truly national organization with 
employees at its San Francisco headquarters, an ever-expanding DC bureau, and its New York City 
office, breaking news from coast to coast. Here’s a look at our newest arrivals:
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Editors Awarded for Transforming  
Mother Jones Into ‘Powerhouse’ 
The awards have been coming fast and heavy for 
MoJo (more than 20 in the past year)-and there’s 
none we’re more proud of than the one given to co-
editors Monika Bauerlein and Clara Jeffery by the 
New York-based pen American Center for outstand-
ing magazine editing. Clara and Monika, the judges 
wrote, had transformed Mother Jones into: 

Number of live events: 10

Topics: Superstorm Sandy, the US Navy and green energy, 
Keystone XL, extreme weather, climate change 
communication, and more  

Panelists: Award-winning authors, members of Congress, 
former governors, climate scientists, meteorologists, policy 
leaders, members of the military, and climate journalists

Partnerships: The World Wildlife Fund, 1776, ScienceOnline 
Climate, ThirstDC, SXSW Eco 

On location in: Washington, DC, and Austin, Texas 

Next up: Seattle and Vancouver in 2014!  

SUPPORT MOTHER 
JONES IN CREDO 
FUNDRAISING  
CAMPAIGN:
Mother	Jones	is	participating	
in	CREDO	Mobile’s	2013	
nonprofit	donations	
campaign,	which	means	
that	you	can	support	smart,	
fearless	journalism	without	
spending	a	dime.	If	you	are	
a	CREDO	Mobile	or	long-
distance	customer,	have	a	
Working	Assets	credit	card,	
or	are	a	member	of	CREDO	
action	alerts,	all	you	need	to	
do	is	click:	vote now! 

Climate Desk LIVE!  
The Climate Desk Live series—a monthly live climate-focused brief-
ing series—has built tremendous momentum since it launched 
more than a year ago. What started as an idea for bringing our cli-
mate reporting from the page to live audiences of policymakers and 
media leaders in Washington, DC, has blossomed into a full-fledged 
event series attracing hundreds of in-person attendees and thou-
sands via the live stream, with plans to take the show on the road. 
Stay tuned to see if it’s coming to a city near you! 

It’s been quite a year for Mother Jones. We made this video 
to say thank you for all your support, and to give you a quick 
report on what we’ve been up to, so click here and take a look!  

 “an internationally  
recognized, powerhouse  

general-interest periodical 
influencing everything from

the gun-control debate  
to presidential campaigns.” 

http://www.youtube.com/watch?v=DWfG04u_YDA&feature=youtu.be
http://www.youtube.com/watch?v=DWfG04u_YDA&feature=youtu.be
http://act.credoaction.com/survey/vote-2013-donations-ballot/?action_id=115285839&akid=.6868577.ZkK-8r&ar=1&form_name=act-petition&rd=1
http://act.credoaction.com/survey/vote-2013-donations-ballot/?action_id=115285839&akid=.6868577.ZkK-8r&ar=1&form_name=act-petition&rd=1


The Mother Jones 2013 Annual Dinner, featuring 
actor/activist Mark Ruffalo and emcee Baratunde 
Thurston, raised more than $500,000	for 
smart, fearless journalism, thanks to a sold-out 
St. Regis Hotel ballroom filled with an enthusias-
tic group of hellraisers. 

The evening featured incredible auction pack-
ages (a Bay Area culinary tour with Tom Philpott 
and Michael Pollan, breakfast with Rachel Mad-
dow and David Corn, coffee with Bill Moyers, and 
a private chat with Mark Ruffalo) and a live satel-
lite feed with Ruffalo as he was interviewed by Cli-
mate Desk producer James West. All in all, it was a 
smashing success and one heck of a party! 

Stay tuned for details on the Mother Jones 2014 
Annual Dinner, coming soon. If this year is any 
indication, it will be another hot-ticket event! 
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Click here to watch excerpts of our interview with Mark Ruffalo. 

Mother Jones Raises Record Amount to Support Reporting

Left to right, from top: ceo 
Madeleine Buckingham, 
event co-chair Wendy 
Schmidt, Publisher Steve 
Katz; guests prepare to 
enjoy the dinner; Board 
member Ken Pelletier, 
Amanda Lao, guest;  
Board chair Phil Straus; 
Co-editor Clara Jeffery, 
emcee Baratunde Thurston, 
Co-editor Monika Bauerlein;  
Mark Ruffalo; Mark Buell 
leads the live auction; guest, 
Mel Ziegler, Patricia Ziegler 

https://www.youtube.com/watch?v=xn6AI7mDaeg&list=PL7FWr6whNWmip0ddX82-nsQeTlrw1mpu0
https://www.youtube.com/watch?v=xn6AI7mDaeg&list=PL7FWr6whNWmip0ddX82-nsQeTlrw1mpu0


KEEP IN TOUCH

Ready to renew your support?
Do it online: motherjones.com/renew

Want to make a monthly gift?
Become a sustainer: 
motherjones.com/give_monthly

Get free weekly updates! 
Sign up for one or all of our offerings: 
Political MoJo, Econundrums, Food for 
Thought, and In the Mix:  
motherjones.com/newsletter   

Want to join our exclusive editorial 
briefings? Become a hellraiser:
motherjones.com/about/support 

Help us spread the word.
Give a gift subscription: 
motherjones.com/gift

Follow us on Twitter:
@MotherJones

Become our fan on Facebook:
facebook.com/motherjones

Visualize MoJo on Pinterest:
pinterest.com/motherjonesmag

Check us out on Tumblr:
motherjones.tumblr.com

We’re here to help: 
Mother Jones magazine 
222 Sutter Street, 6th Floor 
San Francisco, CA 94108 
Phone: (415) 321-1700 

Mark Ruffalo 
Supports 

Mother Jones. 
You can too! 
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By donating stocks that have 
appreciated in value – and that you 
have owned for more than one year – 
you benefit in three ways:

1. You avoid paying capital-gains tax 
on the increased value of the stock. 

2.. You receive an income tax 
deduction for the full fair-market value 
of the stock at the time of the gift. 

3. And most importantly, you support 
hard-hitting journalism–always a 
smart investment. 

Ask your broker to transfer the shares to the Foundation for 
National Progress as follows:

Charles Schwab 
Schwab One Account
Foundation for National Progress, 
dba Mother Jones Magazine              
Tax ID #: 94-2282759 
Account #: 4176-1072 
DTC Clearing 0164, Code 40

To make sure that you are properly credited and acknowledged 
for your gift, please ask your broker to contact program 
coordinator Allison Stelly at (415) 321-1762 to let her know a 
transfer is taking place.

The stock market’s up. Time to make a gift to Mother Jones  
that can benefit you too? 

https://secure.motherjones.com/fnp/?PHPSESSID=se3peqd1qjjbuqoolf523g3fv2&reloaded=true&list_source=
https://secure.motherjones.com/fnp/?action=SUBSCRIPTION&list_source=7901SUS
http://www.motherjones.com/about/interact-engage/free-email-newsletter
http://www.motherjones.com/about/support
https://secure.motherjones.com/fnp/?action=SUBSCRIPTION&list_source=YDIREC&PHPSESSID=9vg5pnkuo1ppa7cb8vfftb7mr2&sub_type=GIFT&new_gift=1
https://twitter.com/motherjones
https://www.facebook.com/motherjones
http://www.pinterest.com/motherjonesmag/
http://motherjones.tumblr.com/



