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A picture tells a thousand stories. A variation on the old 
adage has been true at Mother Jones from the 
beginning: Top-flight photography and illustration are 
essential instruments in our journalistic toolkit. 

In this issue of The Insider, we go behind the scenes of 
Mother Jones and MotherJones.com to show you how 
photojournalism plays a unique role in our mission. 
Mark Murrmann, our award-winning photo editor, was 
recently interviewed by the legendary camera outfit 
Leica, and here we springboard off that conversation for 
a candid chat about influences, anonymous nanny 
turned famed photographer Vivian Maier, and the 
future of documentary photography. 

We’re also proud to announce a new partnership with 
the Magnum Foundation that will showcase some of the most captivating documentary photography in the world. This 
year we’ll publish 10 photo essays from photographers who are part of Magnum’s Emergency Fund (an umbrella project 
supporting photographers documenting urgent social issues worldwide); these essays range in scope from Chicago food 
deserts to the war-torn Caucasus region. We’re beyond thrilled to partner with a foundation that boasts such an iconic 
visual legacy.

Speaking of building alliances, allow us to introduce you to the relaunched Climate Desk partnership. Multimedia, global, 
and with a potential audience of more than a million readers daily, the Climate Desk is now helmed by James West, a 
producer and videographer who delivers timely, provocative content from Climate Desk HQ in New York City. We launched 
this journalistic collaboration in 2010 with seven diverse and renowned national partners. In March, we welcomed our 
latest partner, the Guardian. We’re looking forward to even more incisive coverage of environmental issues in 2012.

On behalf of everyone at Mother Jones, thanks for your generous support. 

FROM YOUR CEO AND PUBLISHER...
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Q. How did you get started at Mother  
Jones? 

A. After grad school I went to Kiev to 
cover the Orange Revolution. I was hoping 
it’d be a big step toward establishing 
myself as an international photo-
journalist. It’s never that easy. Back in the 
states, I covered Congress for a while then 
heard about an opening for a photo intern 
at Mother Jones. Once the internship was 
up I slid into the photo editor position. 

Q. When did taking pictures become 
part of your life?

A. I started taking pictures regularly in 
college. Bands would play in our 
basement and I photographed them. I 
spent so much time in the darkroom at 
Indiana University’s journalism school 
that I got offered a job helping out in the 
lab. My boss would bring in books like 
Eugene Richards’ The Knife and Gun 
Club and Gilles Peress’ Farewell to Bosnia. 
They totally blew my mind. 

Q. You’re a street photographer at 
heart. What keeps you pounding the 
pavement? 

A. I kind of stumbled on street photo-
graphy. I would carry my camera 

everywhere and snap photos while walking 
to work. I am inspired by Garry Winogrand, 
Walker Evans, Henri Cartier-Bresson, and 
Robert Frank-the usuals, but also Trent 
Parke and Daido Moriyama. It gets me out, 
keeps me shooting. I try to go out at least a 
few times a week on my lunch break.

Q.  Last year, Mother Jones featured 
the great street photographer, Vivian 
Maier. What is it about her photos 
that resonate with you? 

A. The thing about Vivian Maier that I 
appreciate and try to emulate is she finds 
what’s special in really mundane moments. 
She photographed a lot of crying kids and 
graffiti, stuff that when removed from th 

context of what’s going on around it 
becomes interesting and weird. 

Q. Speaking of the context around 
you, how difficult was it to shoot in 
places like Haiti and New Orleans? 
Can you remain objective amidst so 
much devestation?

A. You can’t really stay objective because 
people’s lives have been destroyed. The 
most important thing is to focus on the 
story. That said, I generally felt safer in 
Haiti than I did among Oakland Police 
during the Occupy protests. 

Q. That kind of eyewitness photo
graphy is invaluable. How can we 
ensure the longevity of photo-
journalism in the age of Flickr, 
Tumblr, and Pinterest?

A. We can actually use those sites to find 
new photography, as well as to help get 
the word out about the work we publish in 
the magazine and online. There’s a huge 
appetite for photojournalism, although 
my job is harder now because everyone 
who has a digital camera thinks they’re a 
photographer. I get two to five photo essay 
submissions every day, so I have to filter 
those and find what truly stands out.

Q. What do you hope the future holds 
for Mother Jones and photo-
journalism?

A. I would love for Mother Jones to be the 
destination for the best documentary 
photography being published today. 
Though I love print magazines, I fully 
understand and appreciate the role of 
digital publishing, so I’d love to translate 
the documentary photography luster that 
the magazine had in the ‘90s to the 
website. Our partnership with the 
Magnum Foundation is a great step in that 
direction. 
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Vivian Maier, selt-portrait, 1953

Whether he’s on the storm-ravaged streets of New Orleans or 
in the sun-washed alleys of San Francisco, Mother Jones Photo 
Editor Mark Murrmann is never without his camera. The esteemed 
photography folks at Leica recently asked Mark about his career as 
a photojournalist, along with his day job here at Mother Jones, one 
of the last bastions of documentary photography. We’re excerpting 
some of that discussion below; plus, our own Jeremy Lybarger 
caught up with Mark to talk about the fate of photojournalism in 
the digital age.

QA+
With Mark Murrmann

p h o t o g r a p h  c o u r t e s y  m a r k  m u r r m a n n

http://www.motherjones.com/photoessays/2011/04/vivian-maier-chicago-street-photography/crying_boy
http://www.motherjones.com/photoessays/2011/04/vivian-maier-chicago-street-photography/crying_boy
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exclusive photojournalism

Mother Jones and the Magnum Foundation
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In April, Mother Jones launched a  
partnership with the Magnum 
Foundation, a nonprofit organization 
dedicated to supporting the production 
of engaged, independent documentary 
photography. The collaboration, which 
launched in April, features the work of 
independent photographers who have 
been documenting underreported stories 
around the globe. 

The Magnum Foundation’s collection 
includes some of the most striking and 

audacious photojournalism 
being shot today, including 
work by Benjamin Lowy, 
Alex Majoli, Krisanne 
Johnson, Bruce Gilden, 
Justin Maxon, and Yuri 
Kozyrev. The partnership 
will introduce 10 expansive 
photo essays to Mother Jones. 
Tim J Luddy, Mother Jones’ 
creative director, 
describes the partnership as 
based on mutual ambition: 
“What Magnum captures in 

photography - those fraught human 
moments in the face of adversity, out-
rage, or absurdity - is what Mother Jones 
captures in journalism. Everybody wins 
with this partnership. Magnum gets a 
large, widely respected venue for its 
photographers, and we get to share 
extraordinary photo essays with our 
readers.” Susain Meiselas, acclaimed 
photographer and president of the 
Magnum Foundation, echoed Tim’s 
excitement: “In today’s media landscape, 

we need to work 
together to support 
photographers 
committed to doing 
in-depth reportage on 
critical issues not 
covered by today’s 
mainstream headlines. 
Mother Jones, a 
publication that 
continues the 
important tradition 

of fearless investigative journalism, is 
a powerful platform for photography 
independently produced through the 
Magnum Foundation.”

The first essay under the new 
partnership that debuted on 
MotherJones.com was Karen Miryozan’s 
“Unrecognized Islands of the Caucasus,” 
a series chronicling the transitional state 
of unrecognized republics in a region 
torn apart by war. Saiful Huq Omi 
chronicles the plight of Burmese refugees 
in May’s installment, while the third 
essay is Emily Schiffer’s look at food 
deserts in Chicago, which will be 
featured in the July/August print issue. 

Have a look at our award-winning photography:       
     motherjones.com/photoessays

 

p h o t o g r a p h s  ©  k a r e n   m i r y o z a n

traffic: up, up, up!

The first quarter of 2012 showed 
continued digital growth for Mother 
Jones, with 32 percent more pageviews 
this year than during the same period 
in 2011. Our email subscriber list grew 
by 21 percent over April 2011, and by 459 
percent over the past three years.  

e-newsletter subscribers  
As measured in April of each year                            
(in thousands)

motherjones.com pageviews 
For the period January 1 - April 10 (in millions)

 

http://www.motherjones.com/photoessays/2012/02/magnum-foundation-caucasus-ossetia-karabakh-abkhazia/opener
http://www.motherjones.com/photoessays/2012/05/disowned-and-denied/opener
http://www.motherjones.com/photoessays
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the power of many

Climate Desk Relaunches, Goes Global

The Atlantic, Center for 

  

p h o t o g r a p h s  c o u r t e s y  j a m e s  w e s t

The Climate Desk is an unprecedented, collaborative effort to tackle 
climate change via journalism, videos, and interactive apps, shared across 
a diversity of global, powerful media platforms. Founding partners The Atlantic, 
the Center for Investigative Reporting, Grist, Mother Jones, Slate, Wired, and pbs’ 
Need to Know recently welcomed Climate Desk’s newest partner, the Guardian.  

Meet editorial Producer James West

James West is no stranger to global media issues. 
Having produced radio and television programs 
in Australia, China, and the United States, West 
became a viral sensation in 2010 after posting 
YouTube videos chronicling his journey from 
Australia to Florida. Our resident (based in our 
nyc office) videographer extraordinaire has 
also written a memoir, Beijing Blur, about his 
immersion in that city’s youth culture. Since 
joining Mother Jones to lead the Climate Desk 
last year, West has helped transform the project 
into a full-scale multimedia studio with an 
expanding digital imprint. His integration of data 
visualization and social media has enhanced the 
Climate Desk’s profile as the project has taken 
a more strategic approach to promotion and 
content sharing. He’s created provocative content 
that mixes politics and the environment, ranging 
from a feature on Republicans who believe in 
climate science to a survey of how the world’s 
religions view global warming. 

       

Welcoming the Guardian 

As one of the United Kingdom’s largest news 
organizations, the Guardian is also a pioneer 
in long-form environmental reporting. It was 
the first UK newspaper to launch a dedicated 
environment section, and currently hosts one of 
the biggest, most prolific environmental coverage 
teams in the world. The Guardian’s digital 
platforms, including a website that averages 
more than 4 million unique visitors per day, will 
dramatically expand the potential audience for 
Climate Desk stories. 

So what does this mean for Mother Jones? 
Besides netting a wider audience for our own 
environmental reporting, the Climate Desk 
partnership is an opportunity for innovation. As 

co-editors Clara Jeffery and Monika Bauerlein, 
who brought the partners together back in 2010, 
explain: “We wanted to create a multimedia lab 
where we could experiment with new forms of 
storytelling to enliven and elucidate this immense, 
complicated story. We’re particularly thrilled to 
have the Guardian, with its great multimedia 
chops, join us at this juncture. Climate change is 
global, and so is the Climate Desk’s reporting.”

The Guardian echoed this sentiment: “Climate 
change is a subject that cannot be contained 
within national borders nor understood from 
a single point of view. We are therefore really 
excited to be involved with the Climate Desk 
partnership and to have the opportunity to add to, 
and draw from, the rich coverage they offer.” With 
nine premier partners, the Climate Desk has the 
potential to reach a daily audience upwards of a 
million people.

www.climatedesk.orgAbove: James West on the 
Jersey shore. Right: The  

revamped ClimateDesk.org. 

http://www.climatedesk.org
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Mark Your Calendars: Join Us, Please!

Join us in New York City on 
June 7th for Politics of the Plate, a 
provocative look at food policies 
and politics. 

Moderated by Mother Jones 
food reporter and James Beard 
finalist Tom Philpott, the panel 
will feature Tamar Adler, author 
of An Everlasting Meal: Cooking 
with Economy and Grace; Karen 
Washington, urban farm activist; 
Carolyn Mugar, executive direc-
tor of Farm Aid (and MoJo board 
member); and Marcus Samuels-
son, acclaimed NYC chef. 

From Big Ag and pink slime 
to food deserts and school 
lunches, this savory crew will 
dish on how the food we grow, 
buy, and eat plays a critical role 
this election year.

Tickets are $250 (tax deduct-
ible) and include a private wine 
reception and greenmarket fare by 
The Cleaver & Co.  All proceeds 
will support the Mother Jones 
Investigative Fund.

For more information or to buy 
tickets, please contact Aziz Deh-
kan, major gifts officer, at 

adehkan@motherjones.com.

We hope you’ll join us and our DC 
bureau chief, David Corn, for the third-
annual Mother Jones gala in October 11, 
2012. 

During an evening of spirited 
conversation, we’ll celebrate a year of 
compelling journalism, dramatic growth, 
and social impact, all made possible by 
your support. 

To learn more about this event or to 
reserve your table now, please contact 
Laurin Asdal, development director, at 
(415) 321-1702 or lasdal@motherjones.com.

Mother Jones’ Tom Philpott; 
author Tamar Adler;  activist 
Karen Washington; Farm Aid 
director Carolyn Mugar; chef 
Marcus Samuelson

              

Editorial
Briefings
you ask, we answer

VOTE FOR MOTHER JONES
in the 2012 CREDO/Working Assets  

Nonproft Funding Prgoram! 

Each vote equals money for MoJo.
workingassets.com/recipients

What’s it like to be arrested for 
doing your job? How do you 
navigate shadow factories for 
big American corporations in 
China? What defines the agenda 
for reporters in the Beltway this 
election year? 

In 2012 we have introduced 
a new benefit for Hellraisers 
(donors who give $500 or more 
annually): the chance to chat with 
our wiiters and get the scoop on 
how they report on some of the 
most critical issues of our day.

Our inaugural briefing featured 
reporter Josh Harkinson and co-
editor Monika Bauerlein talking 
about Occupy Wall Street. Our 
next briefing will feature Kate 
Sheppard and Clara Jeffery 
discussing the war on women and 
reproductive health 

Join	us	Wednesday,	June	27,	at	
11am	PST.	

To learn more about Editorial 
Briefings or to become a Hellraiser, 
contact our development 
manager, Stephanie  Green, 
at (415) 321-1739 or sgreen@
motherjones.com.

http://www.workingassets.com/recipients
mailto:adehkan@motherjones.com
mailto:lasdal@motherjones.com
mailto:sgreen@motherjones.com
mailto:sgreen@motherjones.com
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KEEP IN TOUCH

Ready to renew your support?
Do it online: motherjones.com/renew

Want to make a monthly gift?
Become a sustainer: 
motherjones.com/give_monthly

Get free weekly updates! 
Sign up for one or all of our offerings: 
Political MoJo, Econundrums, Food for 
Thought, and In the Mix  
motherjones.com/newsletter   

Want to honor a hellraiser?
Make a tribute gift:  
motherjones.com/tribute

Help us spread the word.
Give a gift subscription: 
motherjones.com/gift

Follow us on Twitter:
@MotherJones

Become our fan on Facebook:
facebook.com/motherjones

Visualize MoJo on Pinterest:
pinterest.com/motherjonesmag

Check us out on Tumblr:
motherjones.tumblr.com

We’re here to help: 
Mother Jones magazine 
222 Sutter Street, 6th Floor 
San Francisco, CA 94108 
Phone: (415) 321-1700 

99 percent mother jones

What started as 11 charts and graphics illustrating income 
inequality became a rallying cry after they were published in 
our March/April 2011 issue. Migrated  online, the charts went 
viral, netting 1.6 million pageviews and transforming outrage 
at America’s 1 percent into a cultural meme. Wisconsin’s 
pro-union activists turned them into wallpaper for the state 
capitol, Stephen Colbert debuted them in prime time, and 
protesters at Occupy Wall Street fashioned them into must-
have placards. One tweeter called the chart (seen at bottom 
left) “the most effective protest sign I’ve ever seen.” Our charts 
continue to define the zeitgeist and garner praise. In April, 
Slate’s Farhad Manjoo wrote that because they “derive their 
power from real, often surprising data that’s presented in 
a simple, understandable way,” they should be considered 
for a Pulitzer Prize. Do you also heart our charts? You can get 
your own plastered on a mug, T-shirt, or other merchandise at 
cafepress.com/motherjonesmagazine.

The Mary Harris Jones Legacy Society 
is a group of especially committed 
supporters who share a simple mission: 
to ensure that Mother Jones brings 
smart, fearless journalism to the world 
well into the future. Members make 
provisions for Mother Jones through 
their wills or retirement accounts, 
through gifts of securities, or through 
other planned-giving methods. This 

kind of forward-looking philanthropy 
enables them to make contributions 
larger than their current incomes may 
allow and guarantees their impact on 
independent, progressive journalism 
decades into the future. 
     While we hope that it will be an 
awfully long time until Mother Jones 
benefits from your gift, your foresight 
is critical to our long-term financial 

strength. Help establish a strong 
Mother Jones for future generations 
of muckrakers and truth seekers by 
establishing a legacy that makes a 
difference. To discuss the possibilities 
or for more information about planned 
giving, please contact our development 
director, Laurin Asdal, at (415) 321-1702 or 
lasdal@motherjones.com.

impact & influence 

 The Making of a Meme

Clockwise from left: 
Mother Jones’ income 

inequality charts in the 
Wisconsin capitol; 

quoted on The Colbert 
Report; as placards at 
Occupy protests in nyc

generation next: a lasting legacy

The Insider was written by Jeremy Lybarger. 

http://www.cafepress.com/motherjonesmagazine
http://www.motherjones.com/politics/2011/02/income-inequality-in-america-chart-graph
http://www.motherjones.com/give_monthly
http://www.motherjones.com/newsletter
http://www.motherjones.com/tribute
http://www.motherjones.com/gift
http://www.twitter.com/motherjones
http://www.facebook.com/motherjones
http://www.pinterest.com/motherjonesmag
http://www.motherjones.tumblr.com
mailto:lasdal@motherjones.com
http://www.motherjones.com/renew

